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Raising a Thriving Generation 

Building a movement to bring back  

the play-based childhood

Spot illustrations by:  
Pablo Stanly, blush.design

A Childhood 
Worth Protecting

Childhood doesn’t thrive through scrolling. 
It thrives through movement, imagination,  
and connection.


Thriving Generation is a grassroots, community-led initiative in  

Gig Harbor and the Key Peninsula working to help kids grow up with 

more freedom to roam, create, and play. Allovus Studio partnered 

with the organization to design a joyful, sustainable brand system 

that could invite families in, build momentum, and remain easy to 

manage within the realities of a nonprofit organization.


From the start, the goal wasn’t to create a precious brand, but a 

usable one — something the community could truly own. By 

leveraging editable illustrations from blush.design, we were able to 

create a playful, expressive visual language that invited families in 

and helped build momentum without overextending resources.
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We created a movement that 
brings kids back to a life of 

connection, creativity, and 
real world play.

LESS SCROLLING, MORE CONNECTION


The challenge wasn’t convincing families there was a problem. 

Most were already feeling the effects of too much screen time.


The real challenge was creating a brand that could address 

phone-based childhood without shame or strict rules. It needed 

to feel welcoming and inclusive for kids and adults alike, and 

realistically grow within the constraints of a volunteer-led, 

limited-budget nonprofit. 

"Swap swipes for play"


This simple mantra became the heart of the system. Rather than 

framing change as restriction, it opened the door to possibility 

— more movement, more imagination, more connection.


The language shifted from correction to invitation, creating 

space for visuals and messages that felt light, playful, and 

human instead of prescriptive.

Making Change Feel Possible


To make that invitation tangible, the brand leaned into warmth 

and imperfection. Hand-drawn typography, bright colors 

inspired by outdoor play, and modular slogans like “Swap 

Swipes for Sneakers,” “Side Quests,” and “Sleepovers” helped 

turn abstract ideas into friendly prompts.


These elements made behavior change feel approachable, 

visible, and fun.

Making play visible

Rather than building a rigid or overly-polished brand system, 

Allovus focused on creating a toolkit the community could use, 

adapt, and expand over time. From early sketches to the final 

system, the goal stayed the same: keep things simple, bright, and 

inviting, while remaining practical enough to work within the 

realities of a volunteer-led nonprofit.

Setting the Tone


Before any visual decisions were made, the focus was 

on aligning how the brand should feel. Thriving 

Generation needed a tone that was hopeful, playful, 

and human, without feeling naïve or overly polished. 

The work had to invite participation and curiosity, not 

instruction or judgment.

Mood boards and loose explorations were used as alignment 

tools rather than design outputs. They helped establish 

shared guardrails around warmth, imperfection, and 

approachability, ensuring that when visual choices were 

made, they reflected a common understanding of the brand’s 

spirit and intent.

M O O D  C

HUMAAANS
C o n c e p t

Kids and teens in motion—reading, playing, exploring, and 
connecting. With bold lines, quirky proportions, and pops 
of color, this style blends literal figures with abstract 
whimsy. Its mix of realism and play keeps it approachable 
for younger kids while still feeling stylish and expressive 
for older ones. Relatable yet imaginative, it resonates 
because it shows real childhood moments in a way that 
feels inclusive, human, and full of life.

k e y w o r d s
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M O O D  A

SKETCHY 
DOODLE
C o n c e p t

Celebrates imperfection, curiosity, and play. Inspired by 
doodles and scribbles, it feels alive and approachable — 
always in motion, never too polished. It reminds us that 
childhood is about experimentation, mistakes, and 
laughter, not perfection or screens. With hand-drawn, 
whimsical energy, it invites kids and parents to imagine, 
explore, and create together.

k e y w o r d s
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Choosing the Mark


Every movement needs a clear place to begin. For 

Thriving Generation, that meant creating an identity 

that felt welcoming, human, and easy to recognize 

without feeling polished or authoritative.

The final logo and TG monogram were designed to be simple, 

friendly, and flexible. Together, they provide a clear visual 

anchor that works comfortably across large community 

moments and small, everyday touchpoints.

Sparking the Brand


The brand comes alive through character, movement, 

and color. Illustrations bring warmth and humanity to 

the work, helping the message feel invitational rather 

than instructional, while bright, playful colors reinforce 

energy, optimism, and accessibility.

Rather than creating custom artwork for every use, we 

selected editable illustrations from , created 

by Pablo Stanley. The licensed illustrations can be used and 

adapted freely, without renewals or restrictions, giving the 

organization lasting flexibility while keeping the brand 

warm, human, and easy to grow.

blush.design

Creating the Ripple Effect


Small ideas, when repeated and shared, start to 

create momentum. Thriving Generation’s 

campaigns are shaped around the kinds of 

activities kids are already doing throughout the 

year, offering playful alternatives to time spent 

scrolling on phones.

Campaign badges like Swap Swipes for Sneakers, Side Quests, and 

Sleepovers turn abstract ideas into simple prompts families can return 

to again and again. The web experience and printed materials were 

designed as flexible tools to support these efforts, making it easy for 

a volunteer-led organization to share resources, promote events, and 

keep the movement moving.

Small Shifts, Shared Wins


Thriving Generation launched with a shared foundation 

that supports community campaigns, youth-led slogan 

contests, educational resources, and partnerships 

across schools, businesses, and local organizations.


As the initiative continues to grow, the brand has helped 

establish a common language that feels welcoming, 

optimistic, and community-owned — allowing the 

movement to show up consistently while staying flexible 

and approachable.

Why Play Is Serious Work


Thriving Generation launched with a shared foundation 

that supports community campaigns, youth-led slogan 

contests, educational resources, and partnerships 

across schools, businesses, and local organizations.


As the initiative continues to grow, the brand has helped 

establish a common language that feels welcoming, 

optimistic, and community-owned — allowing the 

movement to show up consistently while staying flexible 

and approachable.
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